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Handsprings 2014—our � rst full 
conference in three years or more—has 
come and gone.  For those who have 
been thinking, planning, and antici-
pating for more than a year, it hardly 
seems possible.

� e faculty of this year’s Hand-
springs included Patti Ann Harris, 
Art Director at Scholastic; Liza Baker, 
Editor at Scholastic; Julie Bliven, Edi-
tor, Charlesbridge; and Sara Megibow, 
literary agent with the Nelson Agency.  
During the day on Saturday, each fac-
ulty member had the opportunity to 
speak about her house.  � e afternoon 
was devoted to break-out sessions 
focused on craft.  � e faculty at Hand-
springs were uniformly gracious, acces-
sible, open to questions, and genuinely 
interested in helping us succeed.

Conferences like Handsprings are 
expensive to put on and expensive 
to attend.  However, for writers and 
illustrators hoping to have work pub-
lished (and who of us is not), they may 
be priceless.  Why?  Because all the 
on-line and publication guide research 
in the world can’t really replace the 
opportunity to meet an agent or an 
editor or art director face to face.

As gatekeepers of the publishing in-

dustry, these folks are often the ones who accept 
or reject our work.  � at makes it easy to put 
them on a pedestal or regard them negatively.  
But publishing professionals are people � rst and 
foremost with 
families and 
generally busy 
lives outside 
their work.  
Making that 
person-to-per-
son connection 
is an invaluable 
opportunity.

As people, 
editors, agents 
and art directors 
are as diverse 
as writers and 
illustrators, each 
with his/her own speci� c interests and tastes.  
Sometimes � nding a home for your work is 
a matter of � nding the professional to whom 
it speaks.  Even well-done and well-polished 
work may not appeal to everyone to whom you 
submit.  Finding the perfect match is para-
mount.  Meeting professionals at conferences 
like Handsprings and learning their interests, 
while no guarantee of publication, is certainly a 
step toward � nding that match.  

Finally, no conference occurs in a vacuum.   
Many thanks to our stellar team of volunteers 
who devoted time and energy to making this 
conference happen.  

A Note From Your RA

Ship Boy 2, by David Gardner.

Julie Bliven speaks about her house, 
Charlesbridge Publishing.

Linda Trip, RA, SCBWI NM opens Handsprings Conference 2014.



By Carole Estby Dagg
Climbing part of the Chilkoot Trail, sewing Victorian 

undergarments, bidding on 115-year-old postcards on e-Bay-
-this is research for historical � ction? In my case, yes. For 
me, research isn’t just piling up reference books and printing 
o�  internet articles. Research is getting into the heads of my 
characters and into the times and places my characters go. 

For each book, I start with background reading to familiar-
ize myself with the period, speech patterns, and interests of 
people of the time. For � e Year We Were Famous, about 
Clara and Helga Estby’s walk across the country in 1896,  I 
read about six million words of biogra-
phies of people my main characters met, 
diaries of people similar to my charac-
ters, popular books--including dime 
novels--of the time, women’s magazines 
of the 1890‘s and histories and geog-
raphies of places they passed through. 
As I began to write, I researched the 
details I need for each scene, such as the 
elevation of the pass through the Blue 
Mountains, the history of Underwood 
typewriters. frontier treatments for 
blisters, or the eating habits of cougars. 
I studied old railroad maps to work out 
a plausible day-by-day itinerary for the 
whole 232-day trek and scrolled through 
miles of micro� lms of newspapers which 
chronicled their walk.

An unlikely source, eBay, yielded 
detailed descriptions of antique items and period postcards 
of people Clara and Helga met met and places they passed 
through. Sometimes a postcard inspired a whole chapter, such 
as the one I bought of twin Cayuse papooses in their cradle-
boards and the one of Mrs. William McKinley in her rocking 
chair. 

Trying to imagine what it would have been like to walk 
across the country, I drove part of the route my characters 
took, taking notes and poking in at little history museums 
along the way. Further getting into character, I found patterns 
for clothing of the 1890’s and sewed a Gibson Girl shirtwaist 
and Victorian under-drawers, right down the three rows of 
pin-tucks on the ru�  es. I walked a mile in reproduction 
Victorian shoes, and prowled antique stores to � nd items such 
as a curling iron and match safe that were similar to the ones 
they carried.

For another book, I hiked what is reportedly the hardest 
part of the Chilkoot Trail. Since I turn 70 this year and am 
barely � ve feet tall, I sometimes had one person above me to 

pull and one person behind me to push, but I did it. For the 
book I’m working on now, I climbed a slippery 45 degrees-
lope to peel o�  madrona tree bark and pick the madrona ber-
ries before the birds got them all. According to one research 
source. Lummi Indians made tea from the bark and mixed the 
berries into various dishes. If my main characters used the tea 
and berries, I had to know how they tasted, didn’t I? 

By the end of my � rst draft, I usually have a banker’s box 
full of � le folders. Typically, headings include chronology, 
character backstories, natural world, period slang, popular 
culture, calendars for the years the book covers, maps, trans-

portation, period recipes, and brief biog-
raphies of historical characters. Each book 
also prompts folders with headings of sub-
jects needed just for that book, such as Civil 
War statistics, Appalachian speech patterns, 
Lummi Indian tree burials, sheep guardian 
dogs, reef net � shing, feeding baby ravens, 
how to grow a champion pumpkin, sled 
dogs, and how to make jellied moose nose. 
In case you are hungry for jellied moose 
nose, you’ll � nd the recipe in Northward 
Ho!, coming out in 2016.

Sometimes research starts as an intrusive 
clump of data into a scene, but as I revise, I 
� nd ways to unobtrusively feather in bits of 
research in a more natural way. At the end, 
ninety-eight per-cent of my research never 
makes it directly into the book, but it has 
helped pull me into each scene as I write. 

I hope the details my research uncovers make a di� erence for 
my readers!

Carole Estby Dagg worked as children’s librarian, CPA, and as-
sistant library director before beginning to write historical � ction. 
Her � rst book, THE YEAR WE WERE FAMOUS, was based 
on the true story of her su� ragist great-grandmother’s 4,000-mile 
walk with her daughter across the country in 1896. � e book 
won SCBWI’s 2006 Sue Alexander Award for most promising 
new manuscript.

This article is part of a series, “Straigth from the Source: 
Authors on Historical Fiction”,  from Caroline’s blog at 

http://carolinestarrrose.com/blog/
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Caroline Starr Rose 
New Mexico 

Assistant Regional Advisor

Carole at the Chilkoot Trail in Alaska

 What Have I Done in the Name of Research?
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Upcoming Schmoozes
Optional pre-schmooze dinner at Flying Star, Paseo del Norte/Wyoming. Schmooze is at 7 pm, North Domingo Baca 

Classroom 7, North Domingo Baca Multigenerational Center, 7521 Carmel Ave NE, Albuquerque, NM  87113

MAP Calendar

December 9: Holiday Party! 
6 pm, no pre-schmooze dinner at Flying Star!

We won’t have a speaker in December, just a chance to chat, 
share news, and relax during the busy holiday season. Feel free 
to bring potluck food and drink items – but no alcohol, per 
the rules of the multicultural center. Published authors can 
bring copies of their books to show o� , or bookmarks and � y-
ers to get people in the holiday shopping spirit.

January 13: Goals Check-In
Did you accomplish what you’d hoped in 2014? Do you 

need to make changes in 2015 – to your goals, your schedule, 
or your habits? We’ll talk about some of the challenges that 
keep us from reaching our goals, and how to tackle them. 
Highly recommended: Boundaries for Writers, by Kristi Holl, 
available as a PDF download for $7: http://www.kristiholl.
com/writing.html. See also her Writer’s First Aid books.

February 10: Changes and Choices
Maybe you’ve written a picture book, and your critique 

group suggests it would be better as a early reader – or even a 

middle grade novel. Or you can’t decide if your main charac-
ter should be a boy or girl. Or maybe you’re wondering if you 
should switch from third person point of view to � rst person, 
or past tense to present tense. If you are an illustrator, perhaps 
you are debating making your characters human, animal, or 
other. At this schmooze, we’ll discuss how some basic choices 
can a� ect your manuscript, and share tips and resources on 
how to get it right, whatever you choose.

March 10: What Writers 
Can Learn From Actors 

Writers can develop their skills in creating vivid characters, 
realistic dialogue, and dynamic action by immersing them-
selves in the world of acting, discovering techniques that ac-
tors use to bring words to life in an authentic way. Join author 
and actress Hester Bass to explore acting exercises you can use 
to � nd new ways to “show don’t tell.” Hester studied acting at 
the HB Studio in New York, and is the author of � e Secret 
World of Walter Anderson (Candlewick Press), winner of the 
Orbis Pictus Award for Outstanding Non� ction for Children. 
Visit www.hesterbass.com for more information.

Member News
Shirley Raye Redmond

By Lois Bradley

Shirley Raye Redmond, a proli� c New Mexico author, 
shared some news as well as a valuable tip. She has been 
“recycling” her rejected picture book manuscripts and sell-
ing them to grown-up magazines as articles. 

Handsprings 
2014

An excellent case-in-point is 
her piece about Cathay Wil-
liams, the only female Bu� alo 
Soldier (see image). Shirley 
Raye also sold the story of 
Robert Peary and “the biggest 
space rock ever” to the ELKS 
magazine. 

She has sold a total of 
three articles this year to 
date, netting about $400 
each from her old kids 
book manuscripts. 

 Left: Liza Baker, 
Editor at Scholastic and 

Patti Ann Harris, Art 
Director at Scholastic.

Below: Sara Megibow, 
Literary agent with 

Nelson Agency
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Illustrator Events
North Domingo Baca Multigenerational Center, 
7521 Carmel Ave NE, Albuquerque, NM  87113

December 9: Holiday Party!
Part begins at 6 pm! No separate Illustrator meeting. See 
you at the party. 

January 13:
Optional gathering at 5 pm, Flying Star Cafe, for food and 
socializing, meeting at 6 pm, North Domingo Baca Mul-
tigeneration Center. Watch for Melinda’s email containing 
the  2015 Illustrator Calendar of events in January! If you 
are not already on Melinda’s email list, please contact her at 
illustrators@scbwi-nm.org to add yourself. Information will 
also be on the SCBWI-NM webpage at SCBWI.org.

SCBWI-NM Illus-
trators generally meet 
in Albuquerque at 
5:00/6:00pm on the 
second Tuesday of each 
month at varying loca-
tions.  To RSVP, or for 
any questions, please 
contact the SCBWI-NM 
Illustrator Coordinator at 
illustrators@scbwi-nm.
org.

Illustrator Meeting Schedule: 
5pm: Flying Star Café at Paseo del Norte and Wyoming. (Optional)
6pm: North Domingo Baca Multigenerational Center
7pm: North Domingo Baca Multigenerational Center for local 
Schmooze. (Optional)
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By Carolee Dean
October � rst I had dinner with Bruce 

Coville, Jen McVeity, and a host of 
SCBWI friends. It was the perfect start 
to October, one of my all time favorite 
months. We then followed Bruce to 
Bookworks on Rio Grande where he 
was promoting his new book, Always 
October, the world where monsters 

come from.  Bruce said he always wanted 
to write the perfect book to read on Halloween and now he 
believes he’s done it.

“October is the month when magic 
stalks the world. � e light comes in 
sideways,” said Bruce. “October is the 
best of all possible months, when it 
seems anything can happen.”

It’s certainly a magical month in Albu-
querque, New Mexico with our Interna-
tional Balloon Fiesta and the aroma of 
roasting green chiles in the air.

Bruce also talked about the newly 
released Amber Brown Horses Around 
and his friendship with the late Paula 
Danziger, creator of the Amber Brown 
series. He described how years ago they 
kept each other on track with their 
writing goals by calling and asking  if 
the other had � nished their three pages 
for the day. � ree pages was the goal. 
He was quick to say they didn’t have to 
be good pages, they just had to exist.

Bruce was approached by the publisher, Putnam, to write 

 ALWAYS OCTOBER with Bruce Coville

left to right (Jen McVeity, Chris Eboch, Bruce Coville, Millie Little, 
Carolee Dean  (me), and Kimberley Gri�  ths Little)

the new Amber Brown book and de-
cided the only way he could pull it o�  
was if he worked on the project with 
Elizabeth Levy, another long time 
friend of Paula’s.

Rather than reading from either 
of these books, Bruce performed 
a one-man reenactment from the 
� rst chapter of one of his earlier 
novels, � e Monster’s Ring. � e audience at 
Bookworks was captivated by his storytelling skills. He 

said this is the way he opens all of his 
school visits.

Wow! What a treat for kids.
Bruce told us about a quote by au-

thor Paul O’Neill that he likes to keep 
on his wall for inspiration. “Always 
grab the reader by the throat in the � rst 
paragraph, sink your thumbs into his 
windpipe with the second paragraph, 
then shove him against the wall and 
hold him there until the tag line.”

Bruce ended the evening with a list 
of weird writing tips.

1.  Marry rich - For most of us, 
including Bruce, it was already too late 
for that tip, but he received the advice 
from Natalie Babbitt, author of Tuck 
Everlasting, so he thought it was worth 
sharing.

2.  Take acting lessons - � e actor’s 
tools are the writer’s tools.  An actor’s job is to enter a charac-
ter and that is also the writer’s job. Acting lessons are part of 
the reason Bruce is such a great storyteller.

3.  Take singing lessons- � is trains you to use your voice 
properly so you don’t strain it.

4.  Don’t take yourself too seriously.  Take the art seriously, 
but not yourself.

5.  Scare yourself - You should always be working on the 
edge. If you get too comfortable doing what you’re doing, you 
can become artistically dead.  No jump, no wings!

Bruce was accompanied to Albuquerque by Australian 
author, Jen McVeity, whose Seven Steps to Writing Success is 
transforming education in the Land Down Under.  � ey were 
meeting our former SCBWI regional advisor, Chris Eboch, 
for a hiking adventure in Southern New Mexico.

It was truly a magical October night! 

Bruce Coville “performing”.
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Chris Eboch
New Mexico RA Emeritus

Making the Most of the Markets

You’ve heard about the enormous 
slush piles at publishing houses. 
And maybe you’ve heard what’s in 
those piles—90% inappropriate 
submissions, from novels at a house 
that only does picture books, to 

non� ction at a � ction house and vice versa.
You would never make such a beginner mistake. You 

understand the importance of market research. But are you 
doing the best possible job with it?

“� e majority of submissions we see are in the ballpark 
of meeting our guidelines,” former Highlights for Children 
Senior Editor Marileta Robinson said in an interview. “� at’s 
not to say that the majority are right for Highlights. Tone, 
length, writing quality, age appropriateness, and subject 
matter have a great deal to do with a manuscript’s chances of 
success.”

Digging Deeper
An annual market guide is a great place to start, and 2015 

versions will be out soon. � ey list hundreds of publishers, 
with details about what the editors want. Most include a cat-
egory index to help you narrow your market selections based 
on age range, genre, and topic.  

After identifying a few publishers, authors should do more 
targeted research, Robinson suggests. “Reading the guide-
lines and current needs posted on our web site and studying 
several issues of the magazine can help a writer learn what we 
are and are not looking for.”

Book publisher’s catalogs are also a great resource, and most 
are now available online. � ey give you greater insight into a 
publisher’s interest. For example, if they list historical � ction 
as something they publish, you can � nd out whether they’ve 
mainly published stories set in certain eras or parts of the 
world.

Molly Blaisdell, author of Plumb Crazy, starts market re-
search with a reader’s approach and keeps a book journal with 
notes. “I learn about books all over—networking at confer-
ences, going to bookstores, chatting with folks online.”

After gathering this information, Blaisdell keeps it or-
ganized with a submission spreadsheet. “I start a new line 
every time I learn the name of a new house or editor that 
I’m interested in. After some research I will add the title of 
my book that I think best connects with that house. I gather 
hard concrete evidence about what these editors and agents 
like: books, genres, etc. � at stu�  goes in the comments. If I 

glance down my spreadsheet, my last 20 submissions all led to 
personal responses [such as] requested manuscripts or at the 
least a wish to see more work.”

Online and In-Person
All this research sounds like a lot of work, but, Blaisdell 

says, “You have to be pretty lazy these days to not target 
houses. Just Google the editor’s name! Don’t know the editor? 
Google editor’, the book title and the author’s name. Nine 
times out of ten you are done. Research has become very 
simple.” 

“� e tricky thing is not wasting your time,” Blaisdell says. 
“You should be working toward creating a list of targeted 
editors. Do not put a name in your spreadsheet without a 
reason!” � e reasons can vary, but if you think your project is 
right for 50 di� erent publishers, you’re not being realistic. 

Writers conferences are also a good way to make contact 
with editors, especially those that aren’t generally open to sub-
missions. If you make a personal connection with an editor, 
you might want to keep in touch, but don’t send an unsuit-
able submission just because you’ve met them. � at’s a good 
way to get on their bad side.

Even extensive market research doesn’t guarantee success, 
Blaisdell notes. “I think it is important to realize that we 
actually have no control over the sale of books. What we can 
control is who we o� er our books to and the execution of 
those o� ers. I believe that this marketing focus will get you 
out of slush piles and open doors that would otherwise be 
closed to you.”

Chris Eboch is the author of Advanced Plotting, a guide de-
signed to help intermediate and advanced writers improve their 
work. Her novels for ages nine and up include � e Genie’s Gift; 
a middle eastern fantasy, and� e Eyes of Pharaoh, a mystery in 
ancient Egypt; � e Well of Sacri� ce, a Mayan adventure.

First Steps 
� e Society of Children’s Book Writers and Illustrators 

has many market guides, updated yearly, available online to 
members at www.swbwi.org. “Edited By” lists books edited 
by particular editors. � e Bulletin newsletter has frequent 
updates. 

Book Markets for Children’s Writers and Magazine 
Markets for Children’s Writers list hundreds of publishers, 
with information about submission policies and needs. www.
writersbookstore.com.

Children’s Writer’s & Illustrator’s Market o� ers similar 
information. www.childrenswritersandillustratorsmarket.com. 
Writer’s Market also has an online subscription option with a 
searchable database. www.writersmarket.com.  



I am about to embark on a quilt-
ing adventure as a result of a new 
picture book, entitled, Kid Sheri�  
and the Terrible Toads, Bob Shea 

author, Lane Smith, illustrator, Roaring Brook Publishing. 
� e book has absolutely nothing to do with quilts or sewing. 
It has to do with the old west, a young sheri� , dinosaurs, bad 
guys, a tortoise, cookin’ chili, and clever thinking. � at’s a lot 
to piece together!

� e publisher o� ered a window display contest for the book 
and since I think it is, witty, charming and funny I signed up. 
Some storefront windows are like stages with plenty of � oor 
space for props. Ours at Bookworks is not a stage so staging 
the display worked itself out in a series of vignettes. We have 

connected display cubes, each 14 inch square. In 
each cube I featured a di� erent aspect of the book. 
Since the cubes are open front and back, I needed 
curtains to make a background for each scene.

� at meant cutting squares of fabric. Each cur-
tain is western themed. When the sunsets on the 
display timeline, I will make a few measurement 
adjustments, stitch the window squares plus a few 
more together and craft a quilt top.

It will be my � rst quilt and I am looking forward to giv-
ing it a try. I also look forward to reading many, many more 
books and to keep piecing together a reading life.

Happy Trails,

Connie Gri�  n 
Children’s Book Specialist 
Bookworks
kids@bkwrks.com
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� ird Saturday Critique Group
� ird Saturday of each month except December: 12:00-2:00 pm 

Erna Ferguson Public Library @ 3700 San Mateo NE, Albuqueruqe

By Annette Puccini. To listen to an interview about her book, Southwest Sunrise Surprise, published by� e Albuquerque International Balloon Fiesta, 
go to http://www.youtube.com/watch?v=B85fZIoabL0&list=UUJnpF9oROFPvd7wWbPUDdGA

You Never Know Where a Good Book Will Take You ...

Connie Griffi n
Children’s Book Specialist
Bookworks



Editors note:  While all the information in our newsletter is accurate to the best of our knowledge, always double-check!  SCBWI 
New Mexico cannot be held responsible for any errors or omissions.  We are always interested in upcoming info, news from members, 

articles...anything that space (and good taste) permits.  Feel free to email information or comments to Lois Bradley at 
newsmessenger@scbwi-nm.org. 
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Volunteers HTTP://NEWMEXICO.SCBWI.ORG

Betsy James explains her “sticky-note” organizational process. Photos are 
from her August 12, 2014 SCBWI NM Schmooze presentation, Getting 
� ere From Here: Creative Organization and the Writing Process.


